






















CHA IRMAN 's  

sTATEMENT

I am pleased to present the MTC 2013 Annual Report. 

Overall, the world economy had a reasonably good year 

in 2013, despite a fragile recovery in certain markets. 

Global growth for 2013 continued to be supported by the 

structural shift from the developed world towards the 

developing markets. Although many opined that the 7.5% 

growth in China (the slowest in 23 years) was a bane, it is 

not systemically possible for any country in the world to 

sustain a double-digit growth forever.

 India’s economy grew by about 5 per cent, also slow 

compared to the past. Africa, encouragingly, grew by more 

than 5 per cent. Nevertheless, such modest growth rates 

seem more sustainable for the long haul, particularly to 

prevent over-heating to any country or region’s economy. 

The second major story in 2013 is the developed world’s 

cyclical climb out of a nasty recession. US housing starts 

at 1.034 million units improved by 33% over 2012 figures 

of 780,600 units. The Eurozone was in recession for much 

of the year and living standards in most of the developed 

world were still below their 2007 peak. 

“But towards end-2013, thanks to some 
fiscal discipline, slow recovery gathered 
a little bit of momentum, resulting in 
encouraging figures for the US (2%) and 
Japan (2%). UK (at 1.7% growth) and 
Germany (0.4%) were strong performers 
in the Eurozone economy, although Italy, 
Spain, Portugal and Greece all endured 
a year of rising unemployment.”
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Nevertheless, advancing urbanisation will add pressure to our 

natural resources. Rising demand for housing will require substantial 

investment in urban infrastructure, putting further strains on our 

forest resources. We need to start thinking about more creative 

ways of maximising our natural resources, perhaps by having 

a policy of encouraging wood-composite materials preferably 

from environment-friendly resources. Building materials made of 

agricultural biomass, for example, may one day be the norm when 

we are not able to grow trees quickly enough to fulfil our building 

material demands to support increased urbanisation.

This realignment of the global world order will also see developing 

economies transform from centres of labour and production to 

consumer-oriented societies. 

Apart from the obvious countries like China, India and Indonesia, 

the Malaysian timber industry needs to deepen its involvement in 

developing economies like Cambodia, Myanmar and several African 

countries. A steepening population growth curve, particularly in 

Asia, will contribute to rapid urbanisation, eventually resulting in the 

proportion of city-dwellers to swell from the current 50% to 72% by 

20502. The eventual result? 

The prevailing direction of global trade and investment, with its long-

standing north-south axis, will swing to south-south in the coming 

decades in a dramatic realignment of business activity and spending 

power. Rising investment in urban infrastructure spells opportunities 

for Malaysian suppliers of building materials and products like 

mouldings, furniture as well as builders carpentry and joinery.

The Council’s strategic direction in the coming years is always set 

against the backdrop of global economic data and expected trends.  

2  World Urbanisation Prospects: 2011 Revision (by UN’s Department of Economic & Social Affairs).

Since 1992, we have always been agile enough to tweak 

our programmes to suit changing market circumstances.  

Since 2004, MTC has gradually shifted its focus towards developing 

economies, particularly China, India and the Middle East and 

North African (MENA) countries. 

A significant milestone in 2013 is the board’s decision on December 

to strengthen MTC internally via an independent assessment of 

its strengths, weaknesses and viable ways to transform itself.  

This four-month process would involve industry-wide 

consultation on the Council’s clarified mandate, and a complete 

realignment of its internal processes and framework. It is my 

fervent hope that the transformed MTC will be in a much better 

enabling position to help propel the industry towards greater 

heights in 2014 and beyond.

Seen 769.jpg

IMG_7575.jpg
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Enhancing Industry’s Manufacturing Base
The Council’s efforts on promoting the use and manufacture of 

glulaminated timber (glulam) in Malaysia saw us collaborating 

with MARA University of Technology to develop a span table for 

Malaysian timbers suitable for glulam. This span table, developed 

by structural engineers, would establish the maximum load a 

wooden beam of a specific length (a ‘span’) can support.

MTC also worked on publishing a Glulam Quality Manual and 

a demonstration glulam bridge in Putrajaya, in collaboration 

with Putrajaya Corporation. The bridge would promote the use 

of timber and engineered timber in construction, particularly 

for structural purposes. All these would materialise in 2014. 

We also organised a retreat to develop the second phase of the 

Glulam Roadmap, a blueprint to ensure a proper and organised 

development of the Malaysian glulam industry.

The Council continued its three-part consultancy study on 

automating factory layouts to enhance efficiency in 2013. FMM-

Malaysian Automation Technology Association (MATA) was the 

appointed consultant. Phase 2 of the study, which focused 

on the furniture sub-sector, was completed with encouraging 

results. Initial feedback received from the participating 

companies after implementing the recommendations are 

improved production efficiency and cost-savings of as much 

as RM10,000 per month by a furniture company. Phase 3 of 

the study commenced in September 2013 and would focus 

the re-alignment of work flow and the introduction of new 

machinery, if necessary.

“A notable achievement in 2013 include the 
successful effort by MTC and the Malaysian 
Timber Certification Council in getting the 
Green Building Index to award points to 
MTCC-certified wood products under its 
Residential New Construction criteria. 
Previously, only products certified by both 
FSC and MTCC would be awarded points. “

Apart from promoting the utilisation of timber among architects 

and specifiers, MTC also organised two Technology Acquisition 

Missions in 2013. One was to China on heat treatment technology 

for rubberwood, and the other was to Vietnam in conjunction 

with the 10th Vietnam International Woodworking Industry 

Fair. These are excellent platforms for introducing the industry 

members to new woodworking machinery and a few companies 

actually purchased some new machinery during these missions.

In 2013, MTC also published the Guidebook on Timber Doors, 

in an effort to educate architects, designers and the public 

on the proper types, installation and maintenance of timber 

doors. This was launched in December by the Minister of 

Plantation Industries and Commodities.

Raw Material Supplementation
In 2013, MTC facilitated the import of 59,145m³ of logs, sawn 

timber, veneer, plywood, MDF and particleboard by 125 

Malaysian companies (cf. 2012: 104 companies/45,583 m³), 

through its expanded Import Assistance Programme (IAP). 

The wide range of species imported by the industry - which 

include Agathis, Balau, Beech, Birch, Cherry, Cypress, Jarrah, 

Kempas, Oak (Red and White), Okoume, Paulownia, Poplar, 

Radiata Pine, Red Cedar, Rubberwood, Sapele, Seraya (Red and 

White) and Teak – are a testimony of the programme’s success 

in encouraging the import of exotic timbers for value-adding 

and re-export.

Among all the trade associations, MFIC members benefitted 

the most from the IAP. We are also happy to note that the 

furniture sector imported not only sawntimber but also boards, 

laminated veneer lumber and furniture parts/components.  

Through our strong network, MTC was able to expose industry 

members to various sources of raw material through visits and 

business missions to Sabah, Surabaya, Yangon, Guangzhou and 

British Columbia in 2013. The visit to Surabaya proved highly 

popular and drew 25 industry participants. 

The Council will look into fresh ways and means to enhance its 

raw material supply programmes for the industry in 2014.

FMC China 2013.
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Safeguarding Malaysia’s  
Access to Markets
MTC continued to provide strong support to MPIC in national, regional 

and international meetings on matters related to sustainable forestry 

and sustainable/legal timber in 2013, whether through MTC HQ 

or through our Regional Office in London. From 1 March 2013, the 

EU Timber Regulation came into force and MTC spent considerable 

resources in preparing the industry (both in Europe and in Malaysia) 

on the EUTR implementation. We also provided significant inputs 

towards the development and implementation of Malaysia’s Timber 

Legality Assurance Scheme (MYTLAS).

MTC’s campaigning efforts in Europe was again dominated by the 

consideration of the Malaysian Timber Certification Scheme (MTCS) by 

the Dutch Timber Procurement Action Committee (TPAC) and related 

matters. Work in the Dutch public procurement space was later 

complicated by the introduction of the Dutch Green Deal, which was 

initially FSC-skewed. Through the Council’s earnest efforts, the Green 

Deal eventually included both the FSC and PEFC schemes, and by 

extension, the MTCS.

With MPIC’s blessings, MTC initiated the EU Infringement Procedure 

against the Netherlands for excluding MTCS from TPAC’s list of 

approved certification schemes. Unfortunately, this remained 

pending given the review of the EU Public Procurement Directive. It 

is hoped that the Infringement Procedure against the Netherlands 

would finally commence in 2014.

Visit by Setiausaha Bahagian, KTK to MTC 14 May 2013.

Int Timber Marketing Conference (ITMC) 2013 at MAEPS Serdang, 24 October 2013.jpg

Needless to say, MTC’s advocacy work in environmentally 

sensitive markets is crucial to ensure unimpeded and fair access 

for Malaysian timber products. Continuous engagement with 

stakeholders is the key to successful advocacy efforts. Without 

these continuous efforts, Malaysian timber products would be 

lumped together with products from less environmentally-

responsible countries. MTC has built up its network in Europe 

since 1992 and this has provided a tremendous edge in garnering 

support from our trade counterparts whenever necessary.

19



Keeping the Communication  
Channels Open
In 2013, MTC continued to engage with students to raise their 

awareness on Malaysian forestry and the green credentials of wood. 

We continued to collaborate with the Sri Aman Environmental Youth 

Leadership Summit in April and interacted with 80 students from 

eight high-achieving schools in Malaysia, and one school each from 

India and Indonesia in April. Apart from a talk, MTC also sponsored 

a nature study tour at the Forest Research Institute Malaysia to 

give them a hands-on getting-to-know-trees experience. This led 

us to be invited to another speaking engagement at the 6th Malay 

College Youth Development Summit in June. Both talks were rated 

as highly informative by the students and their teachers. In relation 

to our student engagement programme, MTC also published a 

little information booklet entitled The Forest, the Environment & Me,  

aimed at secondary school students. This booklet also turned out 

to be popular among adults as it explains sustainable forestry 

management and related matters in a very simple way.

“MTC’s latest coffee table book, Re-Think: A New 
Paradigm for Malaysian Timber, has been well-
received by our target audience who are architects, 
interior designers and specifiers. Much to our 
delight, it also won three book awards in 2013.“

In October, it won two awards at the National Library-RTM Book 

Awards 2013: one was for best book in the Non-Fiction (Government) 

category, and the other was the Premier Award (Anugerah Perdana) for 

the overall category, beating 150 other titles and making it the “Book 

of the Year”. In November, it again won another award for Best Book 

(Technical category) under the National Book Development Foundation 

Book Awards 2013. We are extremely proud of these wins, which reflect 

the high standards of our publications.

MTC’s consistent and proactive engagement with the media (both local 

and foreign) saw the publication of 134 items through print media, and 

two reports via broadcast media on MTC’s activities in 2013. Altogether, 

we generated coverage with an estimated Advertising Value Equivalent 

in excess of RM3 million. 

MTC will continue to engage with the media as a means to foster 

better understanding of and appreciation for the Malaysian forestry 

and timber industry.

DSCN4864.JPG

_DSC5183.JPG
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“Leadership requires the 
courage to make decisions 
that will benefit the  
next generation.”

- Alan Autry

American actor, politician, and former national 

football league player who once served as the 

mayor of Fresno, California.
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PERFORMANCE OF THE 
MALAYsIAN TIMBER TRADE

MALAYsIAN ExPORT OF MAjOR TIMBER PRODuCTs

2009 - 2013

ExPORT OF MAIN TIMBER 
PRODuCTs IN 2013

TOP 10 MARkETs FOR TIMBER 
PRODuCTs IN 2013
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Global economic recovery remained fragile in 2013, despite 

improved prospects in some advanced economies. Some emerging 

economies were unfortunately saddled with geopolitical risks and 

lower-than-expected inflation, resulting in demand and supply 

constraints, infrastructure bottlenecks as well as weak investment 

climates that impacted international business and trade.  

Despite such external environment, Malaysia’s total trade reached 

RM1.37 trillion in 2013, an increase of 4.6 per cent, boosted 

by strong demand from Southeast Asia as well as Free Trade 

Agreement (FTA) partner countries such as Australia, China, New 

Zealand and South Korea (cf. 2012: RM1.31 trillion). Malaysia’s 

total imports increased by 7.0 per cent to RM649.19 billion and 

its exports grew by 2.4 per cent to RM719.82 billion, resulting in 

a trade surplus of RM70.63 billion. Singapore, China and Japan 

were the top three export markets contributing RM100.44 billion, 

RM96.97 billion and RM79.75 billion respectively to Malaysia’s 

total exports in 2013. 

While the overall performance of Malaysia’s exports ended on 

a positive note in 2013, this was unfortunately not the case for 

Malaysia’s timber exports. The export of Malaysian timber and 

timber products declined 3.3 per cent to RM19.53 billion, mainly 

due to slow and volatile global economic growth which has taken 

a toll on the export of Malaysia’s timber products. 

Asia was by far the largest regional market for Malaysia’s timber 

exports accounting for 66.3 per cent of the total timber exports 

in 2013. However, the exports to Asia as a whole dropped by 

0.8 per cent to RM12.95 billion despite Asia’s buoyant credit 

growths, growing middle-class consumers and strong labour 

markets. Meanwhile, positive growth was recorded in exports 

to some Asian sub-regions, i.e., Central Asia (17.2 per cent), 

South Asia (2.0 per cent) and East Asia (0.7 per cent). The 

exports to the Americas shrunk by 7.8 per cent to RM2.89 billion 

while Europe slumped by 13.7 per cent to RM2.01 billion. The 

exports to the Americas and Europe were weakened by their 

slow economic recovery and protracted financial crisis. The 

two regions accounted for 14.8 per cent and 10.3 per cent of 

Malaysia’s total timber exports in 2013 respectively. However, 

exports to South America registered a growth of 11.7 per cent. 

Malaysia’s export to the African continent also recorded a 

growth of 1.9 per cent. 

By country, Japan, USA and India were the top three major 

export markets for Malaysia’s timber products since 2008, with 

a market share of 21.4 per cent, 11.8 per cent and 7.8 per cent 

respectively. Exports to Japan, however, declined by 2.0 per 

cent to RM4.18 billion (cf. 2012: RM4.27 billion). This could be 

attributed to the Abenomics, the Japanese economic policies 

advocated by Shinzō Abe since December 2012, which translated 

into strong but not enough domestic private demand for the 

Japanese economic recovery to be sustained. In addition, 

the devaluation of Japanese Yen in 2013 had made Malaysian 

exports expensive. 

Exports to the US dropped by 7.0 per cent to RM2.31 billion (cf. 2012: 

RM2.48 billion) due to its economy expanded at a weaker pace 

in the first half of 2013 hobbled by excessive fiscal consolidation. 

Exports to India, on the other hand, chalked a growth of 3.7 per 

cent to RM1.53 billion (cf. 2012: RM1.47 billion) as the market picked 

up mainly due to stronger structural policies supporting investment 

and trade. 

LOgS
Logs contributed 9.6 per cent to Malaysia’s total timber exports in 2013. 

The export of logs rose by 10.5 per cent to RM1.87 billion and 4.9 per 

cent to 3,159,902 m3 in volume terms. By region, Asia was the single 

largest export market for Malaysian logs, accounting for almost 100 per 

cent of the total log exports in 2013. 

Country-wise, India was the largest market, accounting for 59.8 per 

cent of the Malaysia’s log export receipts in 2013. Exports to India 

increased by 6.4 per cent to RM1.12 billion but dipped 2.1 per cent 

to 1,788,275 m3 in terms of volume, partly due to the depreciation of 

Indian Rupee that weakened the purchasing of logs in India since 

June 2013. However, Malaysian logs remained competitive in the 

Indian market, with a market share of 27.3 per cent, trailing behind 

Myanmar (37.8 per cent). Malaysian exporters have been enjoying zero 

import tariff for logs to India under the Malaysia-India Comprehensive 

Economic Co-operation Agreement (MICECA) effective 1 January 2013. 

ExPORT OF LOgs
TOP 10 COuNTRIEs (2013)
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Sawntimber 
Malaysia’s export of sawntimber in 2013 contracted by 1.7 per cent 

to RM2.41 billion and 7.7 per cent to 1,898,696 m3 respectively. 

Sawntimber was the third largest export item, contributing 12.4 per 

cent to Malaysia’s overall timber exports in 2013.

By region, Southeast Asia was the biggest market for Malaysian 

sawntimber, accounting for 28.9 per cent of the total sawntimber 

exports in 2013. However, exports to Southeast Asian countries 

dropped by 7.9 per cent to RM696.9 million and its volume 

fell 14.6 per cent to 839,970 m3. Other major regional 

markets that imported Malaysian sawntimber were East Asia 

and West Asia with exports valued at RM570.9 million and  

RM445.1 million respectively. 

Malaysia’s export of sawntimber to Europe decreased by 7.7 per 

cent to RM355.0 million and volume dropped by 2.9 per cent to 

143,577 m3. The decrease could be attributed to the uncertainty 

amongst importers about the European Union Timber Regulation 

(EUTR) which came into force in March 2013 and economic jitters in 

the European markets, apart from the declining market shares by 

tropical hardwoods versus temperate hardwoods that had been 

witnessed in recent years.

Thailand was Malaysia’s largest importer of sawntimber, 

accounting for 18.6 per cent of the total sawntimber exports in 

2013, followed by China (10.4 per cent) and Japan (5.9 per cent). 

However, Thailand’s sawntimber imports dipped 14.5 per cent to 

RM449.6 million and decreased by 27.1 per cent to 461,249 m3 in 

terms of volume. In fact, Thailand’s overall import of sawntimber 

worldwide has dropped considerably by 66.7 per cent to 3,563,030 m3  

in 2013 (cf. 2012: 10,712,412 m3). This amongst others could 

be due to the depreciation of Thai Baht against the US Dollar 

that hit its lowest level since 2006 arising from the prolonged 

political unrest in the country. As one of Malaysia’s neighbouring 

countries, Thailand often adopted the “wait-and-see” approach 

owing to the supply volatility of Malaysian Keruing, Kempas and 

Yellow Meranti. 

In contrast, China’s uptake of sawntimber from Malaysia was 

on an upward trend with a hike of 30.1 per cent year-on-year 

to RM249.9 million and 26.8 per cent to 186,365 m3 in terms of 

volume. The Chinese economy rebounded strongly in the second 

half of 2013 due to investment acceleration. The continuous 

shrinking supply of African and North American sawntimber has 

created an opportunity for Malaysia to increase its market share in 

the Chinese market especially for Keruing sawntimber.

Malaysia’s export of sawntimber to Japan fell 19.5 per cent to RM143.3 

million and 25.4 per cent to 78,408 m3 in volume terms, partly led by 

the hesitation amongst the Japanese importers on the stimulus and 

reconstruction spending unwind and consumption tax hikes that 

would be implemented in 2014. Increased demand in the European 

and North American sawntimber was more noticeable, mainly due 

to their stable pricings towards the second half of 2013. 

ExPORT OF sAwNTIMBER  
TOP 10 COuNTRIEs (2013)

Taiwan and China were Malaysia’s second and third largest markets 
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Veneer 
In 2013, Malaysia’s export of veneer accounted for 1.5 per cent of 

Malaysia’s overall timber exports. However, veneer exports showed 

a 13.8 per cent drop in value (RM287.2 million) as well as a fall of 17.6 

per cent in volume (220,551 m3). 

East Asia was the largest export market for Malaysian veneer, 

accounting for 91.7 per cent of total veneer exports. The export of 

veneer to East Asia however shrunk by 9.4 per cent to RM263.5 million 

and 12.2 per cent to 208,183 m3 in volume terms respectively.

Taiwan, South Korea and Japan were the top three major markets for 

Malaysian veneer. However, exports to Taiwan showed a declining 

trend, registering a drop of 1.6 per cent to RM146.0 million in value 

terms and 9.1 per cent to 113,364 m3 in volume terms. Malaysia was 

the largest veneer supplier in Taiwan with a market share of 52.1 per 

cent, followed by China (20.9 per cent) and Vietnam (8.7 per cent), 

New Zealand (7.4 per cent) and others (10.9 per cent). 

Malaysia’s export of veneer to South Korea also declined by 13.6 per 

cent to RM76.5 million and 10.1 per cent to 66,361 m3 in volume terms 

respectively. China has dominated the South Korean market with its 

high value decorative veneer that posed a stiff challenge to Malaysia. 

The Japanese market, on the other hand, was dominated by Russian 

veneer with a market share of 52.0 per cent, followed by China (29.3 

per cent), Malaysia (5.3 per cent) and other smaller suppliers (13.4 per 

cent). Japan’s import of Malaysian veneer slipped by 25.4 per cent to 

RM26.1 million, with a volume of 12,996 m3, a drop of 21.7 per cent. 

Plywood
Plywood was the second largest export item amongst Malaysia’s 

timber and timber products, contributing 27.2 per cent to the overall 

timber exports in 2013. Although plywood exports increased by 3.6 

per cent to RM5.32 billion, it has declined slightly in volume by 0.2 

per cent to 3,398,082 m3. 

By region, East Asia was the largest market accounting for 69.4 per 

cent of Malaysia’s total plywood exports. The export reached RM3.69 

billion, an increase of 2.0 per cent, but the volume declined by 1.6 

per cent to 2,371,625 m3. Southeast Asia and the Americas contributed 

7.9 per cent and 6.4 per cent to the total exports, valued at RM419.1 

million and RM339.5 million respectively.

Japan was the single largest market for Malaysian plywood, accounting 

for 49.2 per cent of the total plywood exports in 2013. Japan’s import 

of plywood increased by 3.0 per cent to RM2.62 billion, with a volume 

of 1,623,076 m3, a 0.9 per cent increase. This was mainly attributed to 

the Japanese new construction starts which improved by 11.0 per cent 

to 980,025 units in 2013 (cf. 2012: 882,797 units). 

South Korea and Taiwan were the second and third largest importers of 

Malaysian plywood, with imports valued at RM471.5 million (340,914 

m3) and RM445.2 million (310,902 m3) respectively. Exports to South 

Korea fell 4.8 per cent and 6.6 per cent in both value and volume 

terms respectively, following the prolonged slump in the South Korean 

housing and real estate markets since 2008. The country’s housing 

starts decreased by 3.4 per cent year-on-year to 83,744 units in 2013. 

In addition, Malaysian plywood faced stiff competition from Finnish 

plywood that was gaining popularity in the South Korean market 

over the past three years, with export increased from 110,652 m3  

in 2011 to 1,212,926 m3 in 2013. Exports to Taiwan increased by 8.8 per 

cent but decreased by 4.9 per cent in volume terms. Malaysia was 

the largest plywood supplier in Taiwan but volume-wise China has 

overtaken Malaysia to become the biggest plywood supplier in 2013. 

ExPORT OF VENEER
TOP 10 COuNTRIEs (2013)

ExPORT OF PLYwOOD
TOP 10 COuNTRIEs (2013)
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ExPORT OF MOuLDINgs
TOP 10 COuNTRIEs (2013)

ExPORT OF BCj
TOP 10 COuNTRIEs (2013)

Mouldings 
Mouldings contributed 3.2 per cent to Malaysia’s total timber export 

earnings in 2013. The exports declined by 13.0 per cent and 15.3 per 

cent to RM619.1 million and 225,336 m3 respectively. 

Amongst the regions, Europe was the biggest market contributing 

42.4 per cent of the total export of mouldings in 2013. However, the 

exports to this region dwindled by 14.7 per cent to RM262.8 million 

and 21.9 per cent to 82,828 m3. This was followed by East Asia and 

the Oceania/Pacific regions which contributed 22.0 per cent and 17.2 

per cent respectively to the total export receipts. Similar to Europe, 

exports to East Asia decreased by 13.1 per cent to RM136.4 million and 

15.5 per cent to 56,510 m3. Exports to Oceania/Pacific region however 

showed an upward trend, registering a hike of 4.7 per cent in value to 

RM106.3 million and 5.3 per cent in volume to 37,785 m3. 

Despite its weak economy, The Netherlands retained its position as the 

largest importer of Malaysian mouldings, accounting for 18.2 per cent of 

the total mouldings exports in 2013. The export marginally increased by 

0.8 per cent to RM112.5 million. However, the export volume dropped by 

9.4 per cent to 34,694 m3. The Dutch economy had been shrinking since 

the second quarter of 2012, weighed down by a persistent slump in the 

housing market that hit highly indebted households. 

Australia and Japan contributed 17.1 per cent and 14.0 per cent to the 

total mouldings exports in 2013, making them the second and third 

largest markets respectively. Shipments to Australia increased by 5.4 

per cent to RM105.7 million and 5.9 per cent to 37,522 m3. However, 

China has increased its market share and overtook Malaysia to be the 

third largest mouldings supplier in Australia, after Indonesia and New 

Zealand. Malaysia’s export of mouldings to Japan dropped by 13.7 

per cent to RM86.8 million and 19.5 per cent to 29,187 m3. Demand 

for Vietnamese mouldings in the Japanese market has increased 

and the country has overtaken Malaysia to become the third largest 

mouldings supplier, after China and Indonesia.

Builders’ Carpentry and Joinery (BCJ) 
In 2013, Malaysia’s export of Builders’ Carpentry and Joinery (BCJ) 

decreased by 4.4 per cent to RM949.6 million. It contributed 4.8 per 

cent of Malaysia’s total timber exports in 2013. 

By region, Europe was the largest market for Malaysian BCJ, accounting 

for 30.7 per cent. Malaysia’s export of BCJ to Europe fell 2.1 per cent 

to RM291.9 million. Southeast Asia was the second largest regional 

market, accounting for 21.1 per cent, with export of RM200.1 million, 

an increase of 6.6 per cent year-on-year. 

Country-wise, Australia was the leading importer of Malaysian BCJ 

in 2013, followed by Singapore and the United Kingdom. Exports to 

Australia rose by 7.0 per cent to RM124.3 million, even though the 

construction sector was hardly triggered by the increasing housing 

building approvals, given the lack of full-time workers, which caused 

the increase of housing prices throughout 2013. The Australian housing 

building approvals in 2013 increased to 172,560 units, an increase of 

17.7 per cent (cf. 2012: 146,612 units). Australian retailers reported that 

Malaysian BCJ, especially flooring, was of good quality, well priced 

and in a good range of sizes and species.

Singapore, as a re-export hub, imported RM115.2 million worth of 

Malaysian BCJ in 2013, a year-on-year increase of 3.2 per cent. Being 

Singapore’s closest neighbour, Malaysia continued to be the single 

largest supplier of BCJ to Singapore, with a market share of 47.2 per 

cent, followed by China (26.3 per cent), Indonesia (9.0 per cent), 

Vietnam (8.4 per cent) and others (9.1 per cent). Improvement was 

also seen in Malaysia’s export of BCJ to the United Kingdom, with 

export of RM114.5 million, an increase of 12.4 per cent. Since the first 

quarter of 2013, construction activities had picked up considerably in 

the United Kingdom; initially, this was due to a rapid rise in house 

buildings; later, growth in new infrastructure and a recovery in London’s 

commercial activities had built upon further rises in private housing.
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Wooden Furniture 
Malaysia remained as the world’s eighth largest furniture exporter for 

three consecutive years, with export valued at RM7.36 billion in 2013. 

However, the furniture exports dropped by 8.0 per cent year-on-year.

Of the furniture exported by Malaysia, wooden furniture was the 

biggest export item with a share of 78.9 per cent, followed by seats 

and their parts (9.3 per cent), metal furniture (7.5 per cent), parts of 

furniture (3.7 per cent), plastics furniture (0.3 per cent) and others 

(0.3 per cent). In 2013, Malaysia’s export of wooden furniture reached 

RM5.74 billion, a decrease of 12.1 per cent year-on-year. 

The US was the single largest market for Malaysian wooden furniture, 

accounting for 31.5 per cent of Malaysia’s total wooden furniture 

exports in 2013. However, Malaysia’s export of wooden furniture 

to the US fell 7.9 per cent to RM1.81 billion, although housing units 

completed in the US in 2013 stood at 764,400, a year-on-year increase 

of 17.7 per cent. Malaysia faced intense competition from Chinese and 

Vietnamese furniture exporters as well as other emerging players from 

India and Indonesia in the US, particularly on casegood furniture. 

ExPORT OF wOODEN FuRNITuRE                           
TOP 10 COuNTRIEs (2013)

Japan has maintained its position as the second largest 

importer of Malaysian furniture, accounting for 10.0 per cent 

of the total wooden furniture exports. The exports reached 

RM571.3 million, a drop of 17.6 per cent. The Japanese market 

was largely dominated by Chinese furniture with a market 

share of 60.9 per cent. Apart from China, Malaysia was 

outperformed by Vietnam, Taiwan, Thailand and Indonesia 

in supplying furniture to Japan in 2013. Malaysia’s export of 

wooden furniture to Australia, the third largest furniture 

market, marginally dropped by 0.7 per cent, valued at RM424.9 

million. Chinese furniture has also dominated the Australian 

market with a market share of 62.9 per cent. 

In West Asia, the UAE was the single largest market for Malaysian 

furniture, with export valued at RM206.6 million, accounting for 

3.6 per cent of the total wooden furniture exports. Malaysian 

furniture was seen as “value for money” with competitive 

pricing and quality finishing in the Middle East. 
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2014 Outlook
Export of Malaysia’s timber and timber products, including furniture, is 

expected to see improvement above the 2013 levels as global economic 

growth is anticipated to rebound in 2014 supported by monetary policies 

amid improving financial conditions in the affected countries. 

A major impulse to global economic growth is expected to emerge 

from the US, whose economy grew at a faster-than-anticipated 

pace in the second half of 2013. This was led by its buoyant domestic 

demand, robust inventory accumulation and strong export growth. 

More optimisms are expected to derive from the US Federal Reserve’s 

monetary stimulus, easier bank lending conditions and higher 

household wealth. A recovering real estate sector is also expected 

to translate into a greater demand in construction materials and 

household products, including furniture. 

With the exception of the United Kingdom, Germany and France, the 

growth in the rest of the Euro area is expected to remain weak as 

high debt and financial fragmentation hold back domestic demand. 

However, the European Commission expects the job market to improve; 

forecasting unemployment would fall to 10.1 per cent in 2014. Market 

confidence in the United Kingdom hardwood sector is expected to 

grow, led by new house-building revival plan, attributable to the 

government’s “Help to Buy” mortgage support scheme. The German 

construction activity has been on the rise since the second quarter of 

2013 and is expected to remain optimistic in 2014 which might lead to 

improved export of timber and timber products from Malaysia.

In Japan, some growth drivers are expected to strengthen, notably 

private investment and exports, given increased growth in their 

partner countries and the substantial Japanese Yen depreciation 

throughout 2013. However, Japan’s economic activities are 

anticipated to slow down as industry players are doubtful about the 

re-construction spending unwinds and consumption tax hikes that 

are expected to be implemented in 2014. 

Emerging markets had been roiled by capital outflows in 2013 as 

their investors began positioning for the US Federal Reserve to start 

tapering its monetary stimulus. The World Bank forecast that the 

Chinese economic growth would remain at about 7.6 per cent in 2014, 

as the Chinese authorities gradually rein in rapid credit growth and 

make progress in implementing their reform blueprint so as to put the 

economy on a more balanced and sustainable growth path. 

India’s growth is expected to recover from 4.4 per cent in 2013 

to 5.4 per cent in 2014, supported by a slightly stronger global 

growth, improving export competitiveness and implementation of 

investment projects. 

The International Monetary Fund (IMF) forecast the regional growth 

in the Middle East and North Africa (MENA) to rise moderately 

in 2014, led by the oil-exporting countries, where high public 

spending contributes to buoyant non-oil activities. However, high 

unemployment, low competitiveness, and in many cases, large 

public deficits would continue to weigh on economic prospects in 

the region. In the UAE, the rise in real estate especially for the 

residential sector had improved market sentiments. The emirate 

of Dubai in UAE has been awarded to host World Expo 2020 

that is expected to generate national income of US$24.2 billion, 

encouraging developers to launch more building construction 

projects that would lead to increased consumption of timber and 

timber products. 

Among Southeast Asian economies, the biggest changes in the 

World Bank’s economic forecasts were for Thailand and Myanmar. 

The World Bank forecast Thailand’s economic growth at 3.0 

per cent in 2014, mainly attributable to a recovery in external 

demand that would lift growth in Thailand. Domestic demand in 

Thailand, however, is predicted to remain dampened because of 

the ongoing political unrest, which has affected tourism receipts, 

public investment and investor confidence. Economic growth in 

Myanmar is likely to stabilise at 7.8 per cent in 2014, after the 

country made positive progress in 2013 on their macro-economic 

reforms. Myanmar’s ban on log exports in April 2014 might spur 

countries like China and India to turn to Malaysia for supply of logs 

and sawntimber.
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“Leadership requires 
the courage to make 
decisions that will benefit 
the next generation.”

- Alan Autry

American actor, politician, and former national 

football league player who once served as the mayor 

of Fresno, California.
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Trade Fair Venue / Date Products Displayed at MTC Booth

No. of Trade  
Enquiries Received 

by MTC

Delhiwood  31 January – 3 February  
Greater Noida, India

Sawntimber, MDF, particleboard, decking, flooring and 
palm wood composite board

58

International Bouwbeurs 4 - 9 February  
Jaarbeurs, Utrecht

Product brochures and information on Malaysia’s forestry 
and timber sectors, timber species and products

12

Malaysian International 
Furniture Fair (MIFF)

5 - 9 March 
PWTC and MIECC, Malaysia

A promotional / information booth 9

Ecobuild UK 5 - 7 March  
Excel Centre, London, UK

Joint participation with PEFC UK, SFI and MTCC with 
promotional brochures

19

Export Furniture  
Exhibition (EFE)

6 - 10 March 
MAEPS, Serdang, Selangor, Malaysia

Promotional / information booth 4

CIFM / Interzum 27 - 30 March 
Guangzhou, China

Sawn timber, laminated board and MDF 23 

Woodshow 2013 9 – 11 April  
Dubai, UAE

Sawntimber, plywood, particleboard, MDF,  
flooring and decking

59

Ligna 6 - 10 May  
Hanover, Germany

Joint stand with 25 members of the German Pro-Timber 
Window Association

300 visited the 
stand in total

10th China-ASEAN Expo 3 – 6 September  
Nanning, China

Sawntimber and MDF 2

Spoga-GAFA 8 – 10 September  
Cologne, Germany

Garden furniture; flooring samples; various MTC 
promotional brochures in German

35

FMC 2013 11 – 14 September  
Shanghai, China

Sawntimber and MDF 21

Timber Expo 24 - 25 October  
Coventry, UK

Product brochures 12

Batimat 4 - 8 November 
Paris, France

Product brochures, information on Malaysia’s foresty  
and timber sectors, timber species and products,  

timber samples
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PROMOTINg AND DEVELOPINg 
THE TIMBER INDusTRY

2013 TRADE FAIR CALENDAR

Participation in Trade Fairs 

MTC’s participation in international trade fairs is one of the most 

cost-efficient ways for promoting Malaysian timber products 

and strengthening networking, apart from promoting Malaysia’s 

sustainable forestry management policies, gathering market 

intelligence and generating trade enquiries. Participation in trade fairs 

is usually combined with a market visit/survey, which often involves 

meetings with local companies and timber-based associations. Trade 

enquiries and intelligence gathered through these activities are 

passed on to the members of the Malaysian timber industry through 

their associations, the monthly Timber Market Brief or debriefing 

sessions, where necessary. 

MTC is represented at these trade fairs either by its HQ staff,  

or the staff of its Regional Offices in London, Guangzhou or Dubai. 

The trade fairs participated in 2013 is as follows:
Market Visit to Delhi, India 28 January-7 February.
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MTC also provided 50% of financial assistance on stand construction and one-way shipment of exhibits to four furniture companies that participated 

in Tortona Design Week 2013, Milan, Italy which was organised by Malaysian Furniture Promotion Council (MFPC).

Visit to Trade Fairs 

Visits to trade fairs are important for intelligence gathering, particularly 

on the latest innovations and trends for timber products and building 

materials. These visits are usually conducted by staff of MTC Regional 

Offices in London, Guangzhou and Dubai. 

Visits by Trade Fair Venue Date

MTC London Domotex Hanover, Germany 12 - 15 January

BAU Munich, Germany 14 - 19 January

IMM Cologne, Germany 14 - 20 January

I Saloni Milan, Italy, 9 - 14 April

Construma Budapest, Hungary 10 - 14 April

IBF Brno, Czech Republic 23 - 27 April

Interzum Cologne, Germany 13 - 16 May

Construmat Barcelona, Spain 21- 24 May

Made Expo Milan, Italy, 3 - 4 October  

MTC Dubai Outdoor Design Build & Supply Dubai, UAE 25 – 27 March

INDEX Dubai 2012 Dubai, UAE 20 -23 May

The Office Exhibition 2013 Dubai, UAE 20 – 23 May

The Hotel Show 2013 Dubai, UAE 28 – 30 September

The Big 5 Exhibition 2013 Dubai, UAE 25 – 28 November

The information and trade enquiries gathered were disseminated to 

the industry members through their respective associations and the 

monthly Timber Market Brief. In 2013, MTC provided market reports 

based on visits to the following fairs: 

*Visit was made also in conjunction with MTC’s report-writing training

Delhiwood 2013, 31 January-3 February.Market Research Visit to South Africa, 8-18 August.

There was no trade fair participation or visits made by the Council’s representative office in China in 2013 as MTC Guangzhou office focussed its efforts 

in conducting other forms of marketing activities.
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Visits to selected markets are another major component of MTC’s trade promotional programme. Sometimes these visits are coupled with a 

seminar by MTC to provide an introduction / update on the Malaysian timber industry in order to capitalise on pre-arranged meetings with a 

bigger group of potential business and networking partners.  In 2013, the places where market visits were conducted included the following:

City / Province / Company Date Frequency

Yemen 7 - 15 January 1

Kuwait 2 – 6 February 1

New Delhi, India* 4 – 6 February 1

London, UK**  
(including visits to Champion Timber, Hoppings Softwood Products Plc companies)

22 February 1

Algeria 17 – 23 March 1

Guangzhou, China***  1 – 3 April 

Netherlands and the UK  
(TEAM market visit to timber importers to gather market information and developments)

13 – 22 June 1

Bahrain 5 – 9 May 1

Northern Iraq 15 – 23 May 1

Jordan 26 September – 4 October 1

Germany and The Netherlands 17 - 18 September 1

Sudan 25 - 28 November 1

Guangdong’s Yuzhu International Timber Market, Guangzhou, China Various dates 17

Shanghai’s Furen Timber Wholesale Market, China Various dates 2

Guangdong Timber Industry Association, Guangzhou, China Various dates 1

TOTAL 31

* In conjunction with MTC’s participation in Delhiwood without industry members. 
** Together with a seminar on Lamselect Malaysia®

*** In conjunction with MTC’s participation in Interzum Guangzhou without industry members. 

MARkET VIsITs & suRVEYs

Findings from such visits are disseminated to the industry either 

through debriefing session or through the monthly Timber 

Market Brief.  Over and above these market visits, staff of MTC HQ,  

MTC London, MTC Shanghai and MTC Dubai also attended relevant  

trade-based seminars and briefings in their respective areas of 

operation. Findings from attendance at such forums are also 

channeled to the industry regularly.

Interbuild Jordan Fair 2013, 30 Sept - 3 Oct 2013.

DSCN5005.
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MARkET INTELLIgENCE & NETwORkINg

Market Advisory Committee (MAC) 

The MAC is an advisory committee to the Board and its function include 

reviewing Malaysia’s markets for timber products and formulating 

marketing strategies for specific markets based on research.  

It also has an oversight function of Task Forces, created under MAC, to 

promote specific timber-based products.

Organisation / Association Permanent Member Alternate Member

MPIC Y.Bhg. Dato’ Hj Kamaruzaman Husain Nik Mohamed Husni Nik Ali

MTIB Mohd Kheiruddin Mohd Rani Pn Hjh Robiyah Hj Husin

MATRADE Y.Bhg Dato’Kamarudin Hassan Ong Yew Chee

MFPC Sarimah Hj Mohamad Sabudin  Aidrus Hj Musa 

MWIA Y.Bhg. Dato’Low Kian Chuan Goh Chee Yew

TEAM George Tan Low Chin Cheong

MPMA Y.Bhg. Dato’ Sheikh Othman Abd Rahman Y.Bhg. Datuk Chua Hock Gee

MWMJC Ricky Yap Leong Seng Chin Lee Yen

MFIC Sunny Ter Desmond Tan

PEKA Ahmad Suradi Adnan Tn Haji Wahid Jaafar

During MTC’s 133rd Board Meeting on 21 May 2013, the Board agreed to appoint new Chairman for the Task Force Committees as follows: 

Task Force Chairman

Sawntimber, Laminated Scantlings & General Mouldings Goh Chee Yew (MWIA)

Panel Products (Plywood, MDF & Particleboard) Datuk Chua Hock Gee (MPMA)

BCJ (Door, Flooring & Decking) Chin Lee Yen (MWMJC)

Raw Material Supply Ahmad Suradi Adnan (PEKA)

Mr. Goh Chee Yew (MTC Trade Trustee) was later appointed by the MTC Board as MAC Chairman effective from 4 September 2013.

The following representatives were appointed as permanent and 

alternate members of MAC for 2013. Appointment letters were 

issued on 10 May 2013.

Marketing Mission to Germany & France (8-15 June 2013) Group photo at Enno Roggemann GmbH & Co. KG, Bremen, Germany (10 June 2013).
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Four market research visits, organised and facilitated by MTC, were undertaken by the MTC Task Force Committees to their target markets:

Proposals

Task Force Date of Meeting Target Market Date

Sawntimber, Laminated Scantlings and 
General Mouldings

• 5 & 22 July
• 24 September 
• 29 October 
• 2 December (Debriefing)

Russia  
(Moscow and St. Petersburg)
Kazakhstan (Almaty and Astana)

1-9 October 2013

Furniture and Furniture Components • 10 & 16 July 
• 1 August
• 26 September
• 18 November (Debriefing)

South Africa  
(Johannesburg and Cape Town)

8-18 August 2013

Panel Products  
(Plywood, MDF and Particleboard)

• 10 & 31 July
• 11 October 
• 16 December (Debriefing)

China  
(Jinan, Linyi & Shanghai)

17-22 November 2013

BCJ (Door, Flooring and Decking) • 11 July
• 1 & 28 August
• 12 September
• 22 October
• 27 November
• 2 December (Debriefing)

USA  
(San Francisco, California and  
Portland, Oregon)

28 September 
-7 October 2013

Ministerial Missions / Business Visits / Marketing Missions for the Industry

Business visits and marketing missions are two further avenues for networking by the Council for the industry. Briefings on the Malaysian timber 

industry and B2B meetings are organised by MTC in close cooperation with Malaysian Missions and MATRADE offices based in those target countries.  

In 2013, MTC organised the following events:

Mission Date Remarks

Marketing Mission to 
Kolkata and Bangalore, 
India

12 – 18 May A technical seminar on Malaysian timbers and Malaysian Grading Rules was presented in Kolkata and Bangalore. 
Participated by 7 companies.  In Kolkata, a total of 21 participants attended the seminar and 11 companies participated 
in the B2B. In Bangalore, 47 participants attended the seminar and 35 companies participated in the B2B.

Malaysian Timber 
Association (MTA) Mission 
to Guangzhou

7 – 12 May In collaboration with Malaysian Timber Association (MTA).

Timber Marketing Mission 
to Germany and France 

8 – 15 June A seminar on Malaysian timber trade and related regulatory matters were presented in Germany and France with 
participation of 12 companies. In Germany, 27 participants attended the seminar and 9 companies participated 
in the B2B. In France, 38 participants attended the seminar and 22 companies participated in the B2B.

market research Visit to South Africa (8-18 Aug 2013)2.

Reports on the above visits were prepared and disseminated to industry members.

Malaysian Marine / Construction Plywood

Product quality and labelling under BS1088 and EN 350 for marine plywood in the UK market was first raised in 2010 and re-surfaced in 2012. MTC, 

through its office in London, succeeded in persuading the UK TTF to defer its deadline of requiring all Marine plywood to be independently certified 

as compliant with BS100 by 31st December 2013.  A new compliance date is yet to be set by the UK TTF.

Marketing Mission to Kolkata, India. 12-18 May 2013.
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Seminars / Roadshows

The MTC CEO together with the directors of MTC, whenever relevant, would meet with the industry members from time to time, either to brief them 

on market developments or to apprise them of opportunities in conjunction with other agencies. In 2013, the following events were organized: 

Event Date Venue
No. of 

Participants

Seminar on Furniture: 
i. MTC Furniture Promotion Programme for the US; and
ii. Market Requirements Updates for Legal & Sustainable Timber

7 January Classic Hotel, Muar 34

11 January Sunway Hotel, Seberang Jaya 26

14 January MTC HQ 26

Seminar Kebangsaan Reka Bentuk Dan Pembuatan Perabot 2013 25 February Universiti Tun Hussein Onn  
Malaysia, Batu Pahat, Johor

xx

MGW Consultation Session with Stakeholders 24 April MTC HQ 18

MTC Dialogue with Timber Associations 20 – 27 May MTC HQ 30

Briefing on “Mitigating the Termination of EU Generalised System of Preferences (EU 
GSP) and Latest Update Malaysia – European Union Free Trade Agreement (MEUFTA)” 

17 October MTC HQ 15

International Timber Marketing Conference (ITMC) 24 October MAEPS, Serdang 68

Consultation and Clinic Session with Industry Members by MTC Regional Directors 
and Market Consultant / Correspondents 

25 October MTC HQ 18

Business Matching 25 October MAEPS, Serdang 8

Factory Audit of Furniture Companies

MTC organised a factory audit of furniture companies conducted by Mr. Jeff Holmes, US Furniture Market Consultant for the US from  

6-18 January. He visited and audited 15 furniture factories, in the Northern region (3) , Central  region (5) and Southern region (7).

EVENTs / MEETINgs / PREsENTATIONs / BRIEFINgs

In order to fully take advantage of market opportunities, MTC has engaged market consultants for a few major markets, especially where it is 

too costly for MTC to set up a full-fledged representative office, or where existing MTC staff do not have the language expertise to operate in that 

particular market. Market intelligence received through the Consultants’ reports is disseminated through seminars and the Timber Market Brief. The 

list of market consultants operating for MTC in 2013 is as follows:

Country / Market Consultant Period of Contract Frequency of Reports

South Africa, Mauritius & Reunion Island - Mr Georges Koo 06.02.2013 - 31.12.2013 Quarterly

Australia - Mr John Bagley 01.03.2013 - 31.12.2013 Quarterly

Russia & CIS countries - Ms Irina Slepneva 01.01.2013 - 31.12.2013 Bi-Monthly

India - Mr K Baskar 01.07.2013 - 30.06.2014 Quarterly

The consultant for the US Furniture Market was terminated in May 2013.

MARkET CONsuLTANTs / CORREsPONDENTs

Apart from attendance at official meetings and events, MTC also receives trade visitors. A summary of the trade representatives who visited the MTC 

HQ and Regional Offices is as follows:

TRADE VIsITORs

Office No of Trade Visitors Origin of trade visitors

MTC HQ 9 Malaysia, India, South Africa, Pakistan, New Zealand, Korea, Yemen and US (IWPA)

MTC London 44 European & Malaysia

MTC Dubai 23 Malaysian and Non Malaysian. 

MTC Guangzhou x xxxxx
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“Nature shows that with the 
growth of intelligence come 
increased capacity for pain, and 
it is only with the highest degree 
of intelligence that suffering 
reaches its supreme point.”

- Arthur Schopenhauer

A German philosopher best known for his book,  

The World as Will and Representation
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IMPROVINg TIMBER uTILIsATION / 
TECHNICAL INFORMATION sERVICEs

MTC Timber Talk Series

The Timber Talk Series is designed to disseminate information and 

promote utilisation of timber and timber products to local timber 

users and specifiers. Four talks were organized in 2013, as follows:

Title of Talk / Speaker Date / Venue No of Attendees Remarks

Nature’s Gift to Exposed 
Structure: Timber by Ms. 
Yasotha Chetty, AECOM Malaysia

12 March at MTC HQ 50 This Talk emphasized on timber as a structural material whereby the 
speaker shared her experience in timber structural engineering design, 
structurally expressed buildings and collaboration with architects and 
builders in delivering timber architecture.

Going Green with Timber by Dr. 
Wong Tuck Meng, MTC

20 June at MTC HQ 29 This Talk aimed to inspire the audience with the green credentials of timber 
and dispel the myths and misperceptions about using timber. It revealed 
how these misconceptions came about and what were the real facts and 
figures behind using timber.

Timber - the Greener 
Alternative by Mr. Richard Kirk, 
Principal Director of KIRK

10 September at MTC 
HQ

95 This talk discussed recent innovations in the use of timber in diverse and 
novel applications such as structural commercial facades and long spans. 
Timber is touted as one of the best raw materials for high-end buildings due 
to its durability and minimum carbon footprint. 

Timber Specification for 
Architecture: Details and 
Experiences  by Kenneth Yeh, 
Marra + Yeh Architects

17 December at MTC HQ 76 Wood continues to be the material of choice in the making of high performance 
environmentally sensitive architecture. However, the procurement of wood 
requires concerted and sustained efforts by building professionals and 
suppliers in order to achieve a system that allows for the ease of using this 
material to its fullest potential. This Talk shared the experiences of Marra + 
Yeh in the specification, procurement and detailing of wood in architecture 
throughout North America, Australia and South East Asia.

Timber Talk Nature’s Gift to Exposed Structure Timber by Ms.Yasotha Chetty,  
AECOM Malaysia 12 March 2013.

Timber Talk Timber The Greener Alternative by Mr. 
Richard Kirk, Principal Director of KIRK  10 Sept 2013.

Timber Talk on Timber Specification for Architecture Details and Experiences  by 
Kenneth Yeh, Marra + Yeh Architects 17 Dec 2013.
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Technical Publications

MTC Guidebooks

In 2013, the MTC Guidebook on Timber Doors was published.  

The guidebook provides comprehensive information on different  

types of timber doors, their functions and operating systems.  

It guides the user on the proper methodology for the installation  

and maintenance of timber doors. It was launched on 17 December 

2013 by MPIC’s Secretary-General, Datin Paduka Nurmala Abdul 

Rahim, on behalf of Datuk Amar Douglas Uggah Embas, Minister of 

Plantation Industries and Commodities.

Technical Seminars

As part of MTC’s continuous efforts in disseminating information on 

the latest technology to the timber industry members, the following 

technical seminars/ forums were organized or jointly organized by MTC 

in 2013:

Title of Seminar/ 
Speaker Date/Venue No of Attendees Remarks

Lean Approach 
to Optimize 
Productivity and 
Efficiency 

26 November 2013, 
MTC HQ

20 The main objective of the seminar was to introduce the Lean Manufacturing concept 
and benefits  which includes process improvement, better utilization of resources, 
better cost management, enhanced productivity and competitiveness. From feedback 
gathered post-seminar, there was interest among the industry players to learn more 
about Lean Manufacturing and possibly adopt it in their operations. However, it was 
later learned that MTIB would be the lead agency for Lean Manufacturing and therefore 
MTC was told to withdraw this proposal.

Briefing on New 
Formaldehyde 
Regulation in the 
U.S 

10 December 2013, 
MTC HQ

16 The California Air Resources Board (CARB) has been regulating formaldehyde emissions 
from composite wood products since 1 January 2009. In addition to the CARB regulation, 
the U.S. Environmental Protection Agency (EPA) also proposed a new set of rules to cover 
composite wood products manufactured and imported into the U.S. While the CARB 
regulation applies to products sold in California only, the new EPA regulation applies to 
products manufactured and imported into the whole U.S. One major change is that the 
new regulation will require all producers of composite wood products as well as those 
who use the panels in their products (fabricators and laminators such as furniture and 
flooring manufacturers) to be Third Party Certified and perform quality control testing. 
The briefing was held to discuss the way forward on the proposed new regulations.

Launch of the Guidebook.

Trade and Technology Mission to United Kingdom 4-9 March 2013.
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sIgNIFICANT EVENTs / PROjECTs

MTC has been involved in many technical projects either on its own, or in collaboration with various agencies.  A summary of the technical projects 

carried out is as follows:

Study on Mechanisation and Automation 
Options in the Wood Industry 

Phase 2

MTC appointed the FMM-Malaysian Automation Technology Association 

(MATA, formerly known as FMM-ATIG) as the consultant for Phase 2 

of the Mechanisation and Automation (M&A) study that focused on 

the furniture sub-sector. (Note: Phase 1 focused on mouldings and 

BCJ, and doors). Field visits for the phase 2 of the M&A study were 

completed in May 2013 with a total of five participating companies, 

comprising wooden furniture and upholstery manufacturers. Each 

of the participating companies received an individual report on 

mechanization and automation options for their respective factories. 

The project was completed with a roadshow organised to disseminate 

the findings to all stakeholders on 23 July 2013 (MTC HQ, Kuala Lumpur), 

24 July 2013 (Penang), 30 July 2013 (Muar) and 5 August 2013 (Ipoh).

Most of the companies that participated in the roadshows expressed 

their interest to be MTC’s test partner for future M&A study. A generic 

report for the sub-sector was prepared based on the feedback 

obtained during the roadshow and this report was distributed to 

the industry members on 17 October 2013. Initial feedback received 

from the participating companies after implementing some of the 

recommendations given by the consultant are as follows:

• Improved production efficiency

• Cost savings of as much as RM10,000 per month reported by a 

particular furniture company

Development of A Quality Mark for 
Malaysian Timber Decking

The main objective of this exercise is to provide assurance that timber 

decking, which carries the Q-Mark is a high quality product that meets 

a set of performance standards. MTC organised meetings with BM 

TRADA Certification, the Timber Decking Association (TDA) and decking 

suppliers in London, United Kingdom in January 2013, to obtain 

technical information on the development and management of a QAS 

for Malaysian timber decking. The development of a quality mark for 

Malaysian timber decking could be done through the development 

of a new scheme by TRADA or to use the existing DeckMark™ scheme 

from TDA. Discussions with both parties are still ongoing.

A Study on the Supply and Demand of 
Rubberwood in Peninsular Malaysia

MTC commissioned the Forest Research Institute of Malaysia (FRIM) 

to carry out the study, which began on 1 June 2011. The survey was 

completed and findings were presented to stakeholders on 13 August 

and 22 November 2012. 

A group discussion was also held with the stakeholders on 4 December 

2012 on matters that were raised during the stakeholder consultation 

sessions. The report of the study was finalized and disseminated to 

the industry in 2013. 

MTC Familarization Prog with Uni Lecturers.
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INCREAsINg POOL OF kNOwLEDgE wORkERs 

MTC Familiarisation Programme 
for University Lecturers ( 1 – 4 July)

MTC continued to organise the Familiarisation Programme for 

lecturers. Eight lecturers from Universiti Putra Malaysia, International 

Islamic University of Malaysia, Kolej Bandar Utama, Segi College, and 

Universiti Teknologi Mara (Shah Alam) participated in the programme.

The participants were exposed to various sectors of the wood 

industries, including mills manufacturing wooden furniture, timber 

doors, honeycomb doors, laminate flooring, MDF and HDF, plywood 

and block boards, solid wood mouldings, glulam, wooden picture 

frames, and service providers such as kiln drying and wood treatment 

around the Klang Valley, Selangor and Pahang. The programme 

enabled the participants to gather information on the latest 

developments and problems faced by the local wood industries. It 

also created a working relationship between the industries and the 

higher learning institutions for future undertakings such as student 

attachment and R&D in the wood industry. 
Participants of the four-day familiarization programme.

Briefing on New Formaldehyde Regulation in the U.S 10 Dec 2013.
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ENHANCINg THE usE OF TIMBER

Discussion with Malaysian Fire and 
Rescue Department (Bomba) on fire 
performance of structural timber

Several discussions with senior management in Bomba, MTIB and 

FRIM were held on the fire performance requirement for the use of 

timber and timber products as structural material. Currently there 

is available data on fire performance for Malaysian timber meant 

for structural use. A list of test data will be developed in order for 

necessary actions can be taken to test certain timber products. 

Meanwhile, samples of glulam test specimens of Malaysian timber 

were sent to Branz, New Zealand for fire performance test and 

to ensure that the results would be recognised and accepted by 

Bomba. Initial pilot tests would be conducted to find out the burn 

characteristics of five Malaysian species selected for their potential 

suitability as glulam species. The species with the best characteristics 

would be tested in full size and under load in 2014.

ECObuild 2013.

Participation in Local Trade Fairs 

As part of its overall effort to promote the proper understanding and 

usage of Malaysian timbers, MTC also participates in local trade fairs 

relevant to architects, builders. specifers and interior designers. In 

2013, MTC participated in the following trade fairs:

Trade Fair / 

Venue / Date Notes

14th International 
Architecture, Interior 
Design & Building 
Exhibition, Malaysia 
(Archidex 2013) 
KLCC Convention Centre 
(19 – 22 June 2013)

MTC took up a space of 18 sqm and its booth 
was located in Hall 4 (Building Material). The 
key message was the green credentials of 
timber. A glulam structure was also featured 
at the booth to create more awareness 
and interest on the product. Many visitors 
particularly, architects and students in 
the architectural programme gave positive 
feedback on the glulam and information 
received on the green credentials of timber.

Ecobuild SEA 2013
PWTC 
(17 – 19 September 2013)

The event covered only 1 hall. MTC took up 
a space of 36 sqm. The key message was 
the green credentials of timber. A glulam 
structure was featured at the booth to create 
more awareness and interest on the product. 
Many visitors, particularly builders and 
students in the civil engineering faculties 
gave positive feedback on the glulam and the 
information learnt on timber. The MTC booth 
won the “Most Outstanding Booth” award 
during the show.

image to provide
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OPPORTUN ITY  FOR  TRANSFORMAT ION
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RAw 

MATER IAL

suPPLY
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“Don't find fault,  
find a remedy.”

- Henry Ford
American industrialist and founder of the Ford Motor 

Company
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DEVELOPINg NEw sOuRCEs OF suPPLY

sEMINARs AND ROAD sHOws

Since its inception in 1992, MTC has constantly been researching new 

sources of raw material supply for the Malaysian timber industry.  

Information logistics and regulatory requirements on procuring raw 

materials from a particular country would be obtained and passed 

on to the industry through the Timber Market Brief, seminars and the 

MTC Annual Roadshow.

In 2013, MTC organized several seminars and road shows to keep the 

industry abreast of the raw material supply market and opportunities. 

A summary is as follows:

suPPLEMENTINg 
RAw MATERIAL suPPLY

Business Visit to Guagzhoum China. 8-11 May 2013.

Mission / Visit Date No of Companies Met / No. of Malaysian industry participants

Business Visit to Guangzhou, 
China 8-11 May 2013

8 - 11 May 2 Chinese companies met by 10 participants

Global Buyers Mission, British 
Columbia

4 - 11 September 5  Canadian companies met by 8 industry participants

MTC Chairman Business Visit to 
Yangon, Myanmar

15 - 16 August 7  Myanmar companies met by 5 industry participants

Resource and Business Mission 
to Surabaya 

9 - 13 December 12 Indonesian companies met by 25 industry participants

Industry Visit Date No of Companies Met

Southern Region 15 – 16 
January
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Northern Region 21 -22 January 6

Central Region 5 – 6 
February

8

Eastern Region 6 February 4

MTC organised five Business Visits / Resource Missions in 2013 to 

countries which were potential sources of raw material supplies to 

assist timber industry members in sourcing raw materials, gather 

intelligence on the timber industry of prospective supplier countries 

and strengthen networking. A summary of these visits and missions 

are as follows:

10th Global Buyers Mission, British Colombia, Canada, 5-7 Sept 2013.jpg Resource and Biz Mission to Surabaya Dec 2013.
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Incentives for Participation in Resource 
and Business Missions

For 2013, a total of RM54,582.64 was disbursed to companies 

that participated in MTC’s resource and business mission.  

Raw Material Supply Import Assistance 
Programme (IAP)

For 2013, approval was given to 125 companies to participate 

in the Import Assistance Programme 2013 and 99 companies 

had completed their importation of raw materials.  

RAw MATERIAL suPPLY IMPORT PROgRAMMEs

Global Buyers Mission Canada Spet 2013.

The programme facilitated the import of 59,145 m3 of logs, 

sawntimber, veneer, plywood, MDF and particleboard. The 

breakdown of import utilisation for 2013 is as follows: 

Members of Volume (m³) Products Species

MWIA 14,414.1 Sawntimber Laminated Board  
Plywood Mouldings

Sapelli, Balau, Red Cedar, Poplar, 
Rubberwood

TEAM 11,483.5 Sawntimber Pine, Agathis, Beech, White Oak, Teak 

PEKA - - -

MWMJC 6,144.5 Sawntimber Jarrah, White Oak, Radiata Pine, White Seraya, 
Kempas, Rubberwood, Dark Red Seraya, Red 
Cedar, Beech

MPMA 4,156.5 Logs  
Veneer

Birch, Okoume, Red Oak

MFIC 22,945.7 Sawntimber, Board, Logs, LVL, Plywood,  
Parts and Components

Rubberwood, Red Seraya, Paulownia, MHW

TOTAL 59,144.3

This incentive covers 50% reimbursement of air fare and 

accommodation.  Details are as follows:

Mission Date No of Malaysian Companies Disbursed

2nd China (Guangzhou) International Wood & Wood Products, China 8 – 11 May 10

Raw Material Survey Visit to Kota Kinabalu & Sandakan, Sabah 27-30 August 1

Global Buyers Mission, Vancouver, Canada 4 – 11 September 9

Business Visit to Yangon, Myanmar 7 – 10 October) 2

IAP Southern Visit.
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“Never doubt that a small 
group of thoughtful, concerned 
citizens can change world. 
Indeed it is the only thing that 
ever has.”

- Margaret Mead

Nobel Peace Prize winner 

AND Congressional Gold 

Medal recipient
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MONITORINg MEAsuREs

MTC’s monitoring is conducted by both PCAD at MTC HQ as well as by 

MTC London. The Council also engages two public relations consultants 

in Germany (Kaiser Communications) and The Netherlands (Smeet, 

Stuger and DeVries) for monitoring and other PR measures.  Issues 

monitored are not limited to forestry and timber-related matters.  As 

trade and timber certification are intertwining issues in the European 

market, much of MTC’s PR work involves monitoring the timber 

certification situation and public procurement policies, EU FLEGT 

Voluntary Partnership Agreement (VPA) with other countries, and 

NGO activities.  Information received is fed into MTC’s strategies, often 

formulated in consultation with Malaysian missions in various parts 

of Europe and relevant agencies in Malaysia. 

Matters that have an indirect bearing on the Malaysian timber 

industry, like allegations of forest clearing for the establishment of oil 

palm plantations and the debate on biofuel and climate change are 

also actively monitored, be it in print, broadcast or electronic media.  

MPIC and Ministry of Natural Resources and Environment (MNRE) 

are always kept abreast of developments in Europe and elsewhere.  

Where necessary, information is channeled to agencies like the MTIB, 

MTCC, Malaysian timber-based associations and related entities like 

the Malaysian Palm Oil Council (usually over allegations of forest 

clearing for establishment of oil palm plantation).

The following specific subject matters have been closely monitored by 

MTC in the general and trade-based media:

• Illegal logging and related international trade in illegal timber 

products;

• Legislative efforts on restricting the timber trade;

• Biofuel, forest conversion and climate change;

• Environmental NGOs’ activities;

• EU Timber Regulation;

• Responsible Purchasing Policies by the Timber Trade Federations / 

Associations of the UK, The Netherlands, France, Germany, Italy and  

Belgium; and

• Politics of countries with influential ‘green’ parties.

News Flash

MTC HQ has also been proactively monitoring online trade and 

forestry information and news. Relevant news are downloaded 

and distributed electronically to the timber trade associations.  

With the aim of further improving the online news monitoring and 

to provide timely update and information to relevant Ministries 

and timber associations, MTC has subscribed to an electronic news 

monitoring services.

The 5th Meeting of the ASEAN Experts Group on Forest Products Dev 2-3 July, Brunei.JPG
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“He who closes his ears to 
the views of others shows 
little confidence in the 
integrity of his own views.”

- William Congreve
English playwright and poet who wrote 

some of the most popular English plays 

in the late 17th century
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The Council undertakes several initiatives in an effort to send out the right messages to the various stakeholders of the Malaysian timber industry.  

In 2013, these initiatives include the following:

PUBLIC RELATIONS

In an effort to raise MTC’s public profile, MTC embarked on a Public Awareness Programme (PAP) in 2013 that includes educating the public and 

students on Malaysian forestry, sustainable living and the ‘green’ credentials of timber. MTC’s planned activities for its PAP in 2013 include programmes 

such as exhibitions, photography competition, camping trips for orphans and the use of mass media to spread the key messages of the PAP.

PR AND 
COMMuNICATIONs

MCKK MCYDS 2013.

Sri Aman Environmental Youth Leadership Summit (SAELYS) 
2013 (1,2 & 5 April)

SAEYLS 2013 marks MTC’s second year of participating in the summit and 

MTC played a greater role in comparison to 2012.  Organized by Sekolah 

Menengah Kebangsaan (Perempuan) Sri Aman in Petaling Jaya, SAEYLS 2013 

was participated by over 80 students from eight high-achieving schools 

around Malaysia, as well as one school each from Indonesia and India. 

MTC gave a presentation on sustainable forest management (SFM) to inculcate 

a ‘green’ awareness among youths. MTC also sponsored a nature study tour at 

the Forest Research Institute Malaysia (FRIM) for 90 participants from SAEYLS 

for greater understanding on Malaysian forest, fauna and flora. Apart 

from this, MTC was a judge of the Eco Innovation competition,  provided 

cash contribution, donated copies of MTC Publications to the school 

library and distributed brochures featuring information on Malaysia’s 

SFM, timber’s ‘green’ credentials, Malaysia’s timber certification scheme 

and sustainable living habits youths can put into practice.

The 6th Malay College Youth Development Summit (MCYDS)
2013 (18 June)

MTC participation at the MCYDS 2013 was part of its public awareness 

initiative to imbue in students the importance of conserving the 

environment and its natural resources through SFM as well as 

promoting the good qualities of timber as a natural, recyclable, 

energy efficient, sustainable, carbon neutral and environmentally 

friendly resource. Hosted by Malay College Kuala Kangsar, MCYDS 

2013 saw some 100 students, aged 16-17 from 22 high performing 

schools from Malaysia, Indonesia, Brunei, Thailand and India taking 

part in the Summit. At the Summit, MTC presented an educational 

and informative presentation on “The Forest, the Environment and 

Me” and distributed booklets of the same title to the students. The 

booklets featured information on Malaysia’s forestry management, 

timber’s ‘green’ credentials, timber certification and sustainable 

living. Apart from the talk, MTC contributed copies of its publications, 

namely, “Re-Think: A New Paradigm for Malaysian Timber”, “Green 

Malaysia”, “Malaysian Wood: Timeless Living” and “Rudinara: The 

Story of the Handmade House” to the MCKK school library.

Sri Aman Environment Youth Leadership (SAEYL) 2013.

MTC Photography Competition (1 July – 30 September)
Launched with the theme “Wonders of Malaysian Forest” on 1 July 

2013 the competition received a total of 805 submissions. There were 5 

categories with a special category for students. The prize giving ceremony 

was held in conjunction with MICCOS on 24 Oct 2013 at MAEPS, Serdang. The 

ceremony was graced by Datin Paduka Nurmala Abdul Rahim, Secretary 

General of MPIC on behalf of the Minister of MPIC. The competition has 

yielded many good photographs for MTC’s image collection.
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MEDIA RELATIONS

In 2013, MTC spent RM31,168 on advertising in selected magazines and journals, which include the MIFF Directory, UAE-based Khaleej Times 

(supplement on Malaysia), Building & Investment and Panels & Furniture MENA. Other media relations work was based on the issuance of the 

following Press Releases on MTC’s activities and achievements in 2013:

Month Press Release Issued via PR Agency

January • Children’s Greenhorn Camping Experience At FRIM (based on MTC’s Organisation of Camping Trip for Orphans)
• MTC’s MoU with JKR and MyGlam on Glulam Surau
• Re-Think: A New Paradigm for Malaysian Timber

February • MTC’S Strategy for The Indian Timber Market: Malaysian Timber Council at Indiawood 2014

April • MTC’s Marketing Mission to France & Germany
• Malaysian Timber Council Engages with Students to Prepare Environmental Leaders of the Future and Promote 

Sustainable Timber (based on participation in Sri Aman Environmental Youth Leadership Summit)

May • MYTLAS Explained (MTC London)
• Council Donates Publications to Universities to Share Technical Knowledge on Malaysian Timbers
• MTC Embarks On Marketing Mission To Bangalore & Kolkata 2013

June • Malaysian Wood in the Gulf
• Drop By MTC’s Booth At Archidex 2013 To Find Out How Timber Lowers Your Carbon Footprint
• MTC Engages Top Asean Students To Be Environmental Ambassadors:  Council Promotes Timber as The Most Eco-Friendly Building Material 

and the Importance Of Sustainable Forest Management (based on participation in the 6th Malay College Youth Development Summit)

July • MTC’s Familiarisation Programe Offers First-Hand Learning Experience To Design And Architecture Lecturers Beyond Campus Walls

September • Timber: The Most Sustainable Building Material (based on MTC’s Timber Talk)

October • MTC Wins “Outstanding Concept Booth Award” At The First Ever Ecobuild Southeast Asia
• MTC’s International Timber Marketing Conference Offers First-Hand Global Insights Into The Timber Trade And Industry
• MTC’s Photography Competition 2013 Reveals Wonders Of The Malaysian Forest
• MTC’s “Re-Think: A New Paradigm for Malaysian Timber” Wins Malaysia’s Prestigious Book Award

November • Timber is the Ultimate Green Construction Material (Opinion Piece)

December • Billion Population by 2025 Create Exponential Demand for Doors (based on MTC’s  Launch of Guidebook for Timber Doors)
• Another Win for MTC’s ReThink: A New Paradigm for Malaysian Timber

Collateral Target Audience/ Remarks Issues published

Timber Malaysia • Malaysian and foreign timber companies.
• Government agencies.
• Diplomatic/trade missions.
• Local universities.
• NGOs.

• 6 issues. 
• Published every two months  

(Vol. 19 No. 1 to Vol. 19 No. 6).

Timber Market Brief • Members of the timber industry in Peninsular Malaysia.
• Heads of relevant divisions in MPIC and agencies in Peninsular 

Malaysia.
• Sabah and Sarawak companies (on a subscription basis).

• 12 issues.
• Published monthly (Jan 2013 / Vol. 217 to 

Dec 2013 / Vol. 228).

The Forest, The Environment and Me 
(brochure)

• Specifically upper secondary school students.
• First distributed during MTC Public Awareness Programme  

– Sri Aman Environmental Youth Leadership Summit (SAEYLS) in April 2013.

Published in March 2013.

MYTLAS – Your Assurance Of Legal 
Timber From Malaysia

• Foreign (mainly European) government and EC officials
• Malaysian and foreign (mainly European) industry members 
• Members of the European and Malaysian trade media.

Published and distributed during Global 
Timber Forum in Rome, 22-23 May and 
Marketing Mission to Europe, 8-15 June

Guidebook on Timber Doors  
in Malaysia

• Specifiers especially architects, engineers as well as  
architectural students.

• Malaysian timber manufacturers.

• Published in September 2013
• Launched by Minister MPIC on  

17 December 2013.

MTC Annual Report 2012 • Malaysian and foreign timber companies
• Government agencies 
• Diplomatic/trade missions
• Other industry contacts.

Published in November 2013.

MTC Calendar 2013 –  
Wonders of Malaysian Forest

• Malaysian and foreign timber companies
• Government agencies 
• Diplomatic/trade missions
• Other industry contacts.

Published in December 2013.

MTC Trade Promotion & Industry 
Development Programme 2013 brochure

• Members of the timber industry in Peninsular Malaysia. Published in December 2013.

E-Bulletin • Members of the timber industry in Peninsular Malaysia.
• Members of the furniture industry in Peninsular Malaysia.

• Published in Mandarin and English.
• Two quarterly issues (One for timber products; 

one for furniture) published in December 2013.
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Those Press Release and activities initiated by MTC in 2013 also resulted in the publication of 111 articles in mainstream media with a total advertising 

value equivalent of RM2,859,521. A summary of these is as follows:

Press Release

No. of 
Articles 

Generated Media Coverage by:

Cumulative 
Advertising 

Value 
Equivalent (RM)

Re-Think: A New Paradigm for  
Malaysian Timber

19 Berita Minggu, Bernama (online in BM and English), The Malaysian Insider 
(online), See Hua Online, Malaysian Times, Architecture (online), Shang Hai 
Business Monthly (Special Report), Home Pride (Reading Room), Creative 
Home (Recap), Borneo Post (online),  mySarawak.org (online),  timberbiz.
com.au (online), Glam Deko, Design + Architecture, Malaysia Tatler Homes 
(Distractions), Anjung Seri (Rak Buku), Home Concepts, Domain

147,791.50

MTC’s MoU with JKR and MyGlam on  
Glulam Surau

9 Kosmo – Niaga, Sin Chew Daily (Metro), China Press (Business), SME 
Magazine (online), New Straits Times (Business), Utusan Malaysia (Mega), 
Reno & Décor (Happenings), Smart Investor (Beat), Creative Home

56,895.30

MTC Organises Camping Trip to FRIM with 40 
Underprivileged Children

5 China Press (Central), The Star (Education), New Straits Times (Streets), Sinar 
Harian (Rileks), Kosmo (Persona)

80,133.50

MTC’s Notification on MYTLAS 1 TTF Online n.a.

MTC Engages with Students to Prepare 
Environmental Leaders of the Future and 
Promote Sustainable Timber (based on 
participation in Sri Aman Environmental Youth 
Leadership Summit)

4 Sinar Harian (photo story), Sunday Star (StarEducate – photo story), Sinar 
Harian (Konsumer), Metro (Bestari) 

119,869.83

MTC’S Strategy for The Indian Timber Market: 
Malaysian Timber Council at Indiawood 2014

3 Utusan Malaysia (Bisnes), Sin Chew Daily (Metro), China Press (Business) 76,744.80

MTC’s Marketing Mission to France & Germany 6 Bernama Online (Business), Bernama Online (Berita), Business Times 
(Online), The Malaysian Reserve (Corporate Malaysia), China Press (Business), 
Kosmo (Bisnes)

52,710.30

Council Donates Publications to Universities to 
Share Technical Knowledge on  
Malaysian Timbers

3 Sunday Star (StarEducate), The Star (StarMetro), Harian Metro 116,577.20

Drop By MTC’s Booth At Archidex 2013 To Find Out 
How Timber Lowers Your Carbon Footprint

1 New Sarawak Tribune 7,740

MTC Engages Top Asean Students To Be 
Environmental Ambassadors (based on 
participation in the 6th Malay College Youth 
Development Summit)

6 Sinar Harian (Perak Edition), Oriental Daily News (Perak Edition), New 
Sunday Times, Ipoh Echo, Utusan Malaysia (ADAP), Focus Malaysia (Learning)

394,399.20

MTC’s Familiarisation Programe Offers First-Hand 
Learning Experience To Design And Architecture 
Lecturers Beyond Campus Walls

4 The Star (Metrobiz), Berita Harian (Kerjaya - Varsiti), New Sarawak Tribune 
(News – online), Sinar Harian (Kampus)

164,616.40

MTC Photography Competition 2013 5 Nanyang Siang Pau, Sinar Harian, The Star (Metro  - 2 separate articles), 
Utusan Malaysia (Utusan Kota)

104,030.80

MTC Wins “Outstanding Concept Booth Award” 
At The First Ever Ecobuild Southeast Asia

2 The Malay Mail (Business), The Star (Events) 80,846.00

Timber: The Most Sustainable Building Material 
(based on MTC’s Timber Talk)

2 China Press (Central), New Straits Times (Red Focus) 190,824.00

MTC’s Photography Competition 2013 Reveals 
Wonders Of The Malaysian Forest

5 Sin Chew Daily (Nation), New Straits Times (Life & Times), The Star (Star 
Metro), Harian Metro (Variasi), Harina Metro (Online)

508,579.60

On MTC’s Re-Think Winning the RTM-National 
Library Book Awards

3 Bernama, Malaysia Kini, Bernama Images n.a.

Timber is the Ultimate Green Construction 
Material (Opinion Piece by MTC CEO)

3 China Press (Central), The Edge (Forum), FZ.com (Online) 162,399.52

Homes to House 8 Billion Population by 2025 
Create Exponential Demand for Doors (based on 
MTC’s  Launch of Guidebook for Timber Doors)

30 The Edge Financial Daily (Markets), The Malaysian Reserve (Corporate 
Malaysia), Utusan Malaysia (Bisnes), Berita Harian (Bisnes), Sinar Harian 
(Bisnes), China Press (Business), Oriental Daily (Business), Bernama (Business 
– online), Bernama (Bisness – online), The Star Online (Business News), 
The New Straits Times Online (Latest News), The Malaysian Times (News), 
Utusan Online (Ekonomi), Berita Harian Online (News), Berita Harian 
Facebook Page, China Press Online (News), Oriental Daily News (News), 
South-South Information Gateway (News), Article.wn.com (News in BM and 
English), Berita Siakap Keli (News),  Berita Tempatan (News), Kinibiz (News), 
Malaysian Sun (News), Oana News (Business), Silobreaker (News), Cari Daily 
News (2 different articles), Borneo Post Online (News), African Financial 
News (Business), New Sabah Times Online (News)

741,743.60
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“Willingness to change 
is a strength, even if it 
means plunging part of 
the company into total 
confusion for a while.”

- Jack Welch
Chairman and CEO of  

General Electric and author
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FINANCIAL STATEMENT
BALANCE SHEET AS AT 31 DECEMBER 2013 2012  

(RM ‘000) (RM ‘000)

PROPERTY AND EQUIPMENT  19,350  20,231 

INVESTMENT PROPERTIES  18,853  19,315 

INVESTMENT - ENDOWMENT FUND  544,674  533,651 

CURRENT ASSETS

Investments with fund managers  256,118  228,151 

Other receivables  3,339  3,740 

Cash and bank balances  22,989  14,106 

 282,446  245,997 

CURRENT LIABILITIES

Trust creditors and other payables  6,974  3,968 

NET CURRENT ASSETS  275,472  242,029 

NET ASSETS VALUE (NAV)  858,349  815,226 

Represented by :

ACCUMULATED FUNDS

Balance as at 1st January  281,575  250,193 

Surplus / (Deficit) of financial resources  32,100  31,382 

Endowment Fund  544,674  533,651 

BALANCE AS AT 31 DECEMBER  858,349  815,226 

INCOME AND EXPENDITURE ACCOUNT FOR THE YEAR ENDED 31 DECEMBER 2013 2012  

(RM ‘000) (RM ‘000)

FINANCIAL RESOURCES

Surplus transferred from endowment fund  29,142  25,661 

Other income  32,485  34,392 

 61,627  60,053 

EXPENDITURE

Total expenditure  29,527  28,671 

SURPLUS OF FINANCIAL RESOURCES OVER EXPENDITURE  32,100  31,382 

Note: The above figures have been extracted from the financial accounts of MTC audited by Ernst & Young and KPMG for the year 2012 and 2013 respectively.
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